COURSE/MODULE DESCRIPTION (SYLLABUS) 

	1. 
	Course/module

Consumption, Creativity and Culture in Contemporary Cities 

	2. 
	Department or unit
Institute of Sociology, University of Wrocław

	3. 
	Course/module code 



	4. 
	Course/module type: core (mandatory) or elective (optional)
elective (optional)

	5. 
	University subject (program or major) 

Master in Sociology, Speciality Intercultural Mediation

	6. 
	Program level: (undergraduate, graduate, postgraduate)
Graduate (Master Programme)

	7. 
	Year: (1st, 2nd, 3rd, 4th)


	8. 
	Semester: (fall, spring)



	9. 
	Form of tuition and number of hours

Classroom instruction (30 hours) –seminar 

	10. 
	Instructor’s full name and academic title

Mateusz Błaszczyk, PhD

	11. 
	Prerequisites for taking the course/module


	12. 
	Objectives: 
This subject was designed to introduce students to character of functioning and transitions of contemporary neo-liberal cities. During classes there will be discussed issues of macro-economic, social and political pattering of urban development, focusing on aspects of consumption, creativity and culture. 


	13. 
	Learning outcomes


	Outcome symbols


	
	A student has an in-depth knowledge about the relationships between a way of organizing urban structures and urban social life, particularly social activity of cities’ inhabitants.
	K2A_WO5



	
	A student has and extensive knowledge about processes of urban change and development and the role of culture, creativity and consumption in contemporary post-fordist’s cities. He/she is well-versed in relations between macroeconomic conditions, local policies, culture and urban life.
	K2A_WO8



	
	A student can infer the phenomena of urban development and growth with regard to economic, political, cultural and social conditions. He/She is also able to interpret and explain urban change and transition basing on the urban theory and empirical symptoms prevalence. 
	K2A_UO1



	14. 
	Content:     

1-2) Fordism, post-fordism and the urban cirisis 
3-5) Consumption and post-modernism

6-7) City growth in relation to entertainment 

8-9) Creativity as a factor of urban development

10-11) “New economy” and creativity

12) Cultural capital of cities and symbolic economy

13-15) Cultural economy 

	15. 
	Sources and readings:
1-2) Amin Ash, Post-Fordism: Models, Fantasies and Phantoms of Transition [in:] Post-Fordism: A Reader (ed A. Amin), Blackwell Publishers Ltd, Oxford, UK. doi: 10.1002/9780470712726.ch1

Doussard, M., Peck, J. and Theodore, N. (2009), After Deindustrialization: Uneven Growth and Economic Inequality in “Postindustrial” Chicago. Economic Geography, 85: 183–207. doi: 10.1111/j.1944-8287.2009.01022.x

3-5) David. C. Thorns, The Transformation of Cities: Urban Theory and Urban Life, Chapter 6: Consumption and Urban Culture, Palgrave Macmillan, 2002, pp.120-148.

Mark Jayne, Cities and Consumption, Routledge, 2006, pp.1-20, 47-76, 153-177.

6-7) Terry N. Clark, Amenities Drive Urban Growth: A New Paradigm and Policy Linkages, [in:] T.N. Clark (ed.) The City as an Entertainment Machine, Research in Urban Policy, Volume 9, Elsevier, 2003, pp. 291-322.

Richard Lloyd, Terry N. Clark, The City as an Entertainment Machine [in:] K. Fox Gotham (ed.) Critical Perspectives on Urban Redevelopment, Research in Urban Sociology, Volume 6, Elsevier, 2001, pp. 357-378.

B. Joseph Pine, James H. Gilmore, Welcome to the Experience Economy, Harvard Business Review, July-August 1998, pp. 97-105.

8-9) Charles Landry and Franco Bianchini, Creative City, Demos 1995. 

Richard Florida, Cities and the creative class, Routledge 2005, pp. 1-48.

10-11) Allen J. Scott, Creative Cities: Conceptual Issues and Policy Questions, Journal Of Urban Affairs, Volume 28, Number 1, pp. 1–17.
Stefan Kratke, The Creative Cities: Interactive Knowledge Creation and the Urbanization Economies of Innovation, Wiley-Blackwell, 2011, pp. 12-91; 194-207. 

12) Sharon Zukin, The Cultures of Cities, Wiley-Blackwell, 1995.

13-15) Allen J. Scott, The Cultural Economy of Cities, International Journal of Urban and Regional Research, Wiley Blackwell, vol. 21(2), 1997, pp. 323-339.

Hans Mommaas, Cultural Clusters and the Post-industrial City: Towards the Remapping of Urban Cultural Policy, Urban Studies, Vol. 41, No. 3, March 2004, pp.  507–532.

Stefan Kratke, The Creative Cities: Interactive Knowledge Creation and the Urbanization Economies of Innovation, Wiley-Blackwell, 2011, pp. 128-157.

	16. 
	Course assessment:



	
	1. Assessment of the participation in group discussions during the classes (35%)
	K2A_WO5

K2A_WO8

K2A_UO1

	
	2. Assessment of written essay (final work - 65%)
	K2A_WO5
K2A_WO8

K2A_UO1

	17. 
	Language of instruction

English

	18. 
	Student’s workload

	19. 
	Activities
	Estimated workload

	20. 
	Classroom instruction:

- classroom instruction and qualitative research workshops

- irregular contact hours with academic teacher (individual mentoring and consulting final work – written essay)
	30

10



	21. 
	Student’s own work:

- pre-readings for classes 

- preparation of written essay 
	35
25


	22. 
	Total hours
	100

	23. 
	ECTS credit value
	3


